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"hisg igsue of the ®Hews Regearch Sulletin® con*ailns
© reports oL twn s*udies of media use by con*emporary young adul®s, The
- % -firet study analyzes %he media.behavior of 487 randomly selacted
’ respondents in Virginia Peach, Virginid in the summer of 1973. Some :
_ of the highligh*s of the study were tha* abou* 9" percent of the
“«young péoplse report doing at lsast sowe reading in a daily newspaper
sevsral days a week or more ofien; mog: television viewing time is
Piver %o entarvainsent and non-news information; a majority believe
zalevision is +he most accurate of *he four major mass wedia; and 2
aajority say *ha+ nevspapers provide the most complete coverage of
aven*s, The second s+ady concerns 292 randomly selected young vaters
{ages 13~20) ani their use of the mass media Adaring the 1972 - '
prasidential election campaign. Some of the findings-in this study .
were that 42 pergent of the s*udents sald newspapers are the best vay
£for "keeping up wi+h what is going on in *he world today® while 27
¢ “parcent selectel television; and the Aata support, although. thej do
not prove, the hypo*hesis tha* the mass media tend‘tqﬁggﬁ the agenda
for people concarning *he mos* lamportan* issues. (FB) Ry
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thé ﬁrst “televmon -generation” m'Amenca i
. 'This issue of the News Regearch Buolletin contains reports
- on two studies of media‘use by contemporary young adults.
The studies also report some findings about. the attitudes of
these young people toward the mass media, . - .
. The first study, done with financial assmtanca fﬁrom
dmark Communications, Ine., ™ coneerns newspaper
readership and, te a lesser degree, television viewing by
people age 18-28. It anatyzes ntedia behavioe f 447 randomly
. selacted respondents in Virginia Beach, Vi, in the summer of
1973. Although caution should be use& i generalizing the
findings to all young adults threughout the United Btates, the
data should prave imerestmg and provdeaﬁve to newspaper

people everywhere. .
A few highlights-of the study are tﬁ%s&
1) Ahout 90 percent of these young people mpart
doing at least some reading in a daily &ewspaper several
~© days a week or more often,
2} Although the respondents rep@ﬂ:"spendmg much
" /more time watching television than reading newspapers,
-~ mmost of the TV time is. given to emertmnmsnt and
information other than news. .
© 38} A-majority of these youny peu@e sy mwismn is
. the most accurate of the four mnjor mass media, with _
: ngwspape@ ranking well ahead of msgazines and radm. '
4) A majority of the young adults say newspapers give
~ the most complete coveragé of. events, thh televmmn
rating welljshead of magazines and ﬁdm, '

The second tudy, conducted by thi Schoo! of Jcnmah&m of

‘ the Dniversity of North Carolina at Cliapel Hill and funded in

‘5 part; by the NMational ation of ‘Broadcasters, concerns
~ young voters {age 18-20) and their uge of the mass media. The

(E mpondants were 202 mndomly seii*ﬂteﬁ undergraduates at

‘H‘.mgd,ﬂ_g_arsanml }mye haceme o




the University during the ptesxdentwl plemon campmgn of
1872, (That was the first election, of course, in Which people of
this, age range throughout the country could voe.)

Agam, caution is urged in generalizing ‘the ﬁndmg:s’ to all | %
ates-but-the: '

w

ke 'eompmsons with a a stﬁdy‘ ’fdﬁne. at _t.h_e University Pf’:'_

' ndings. ' ’ S
e - A-few-findings-of- ﬁm North Carolina stu&y are as Ioﬁows*

. 1) More of these college students (42%) -said .
newspapers are best for “keeping up with what's _ v
{;;'Thégen in the world ioday” than selected televxsmn L.

2) News mag&zmés were smd by 50% of the -

students to provide the best way "“to follow the news S

of the election campaign " Newspapers were the

kecond choice (33%).

8) Students with “high pﬁlmcal mterest" -are .

articularly likely to turn to newspapers; especially 4

ipr in-depth reporting, interpretation and analysis.

4) The data support, though they do not prove, the

pothesxs that the mass media tend to, “set the

enda’ " for people. The students mostly selected as .

e major issues in the 1972 campaign those issues -~

fich received the greatest amount of space il :

\¥ivspapers and the one issue which received the most -

o in the newseasts of the three major television «
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Dally Newepaper Roadership
Arrmg 18 1023 Your Olds
By John C. Séhweltzer, Schiool oi .fmmﬁm, Todlina quvanity‘

Two recent studxes of nswspapar readarshxp have reported
Md:maa

S bmadwmnex: was. bat.ween tbe uges af 8 mzd.Bﬁr were. more. o
< Yikoly to- be-subseribers-to-t : ] :

“reported in an earlier News Rmareh Buﬂeﬂn, 1t was found
that respondents between the ages of 18 and 24 were the Jeast
likely of the adults to have read a newspaper “yesterday.” The .
next least likely group to have read the newspaper ,
“yeaterday" was between the ages of 25 and 34,

“Ina youth»dommated culture such as that of the Umted ,

States, there is réason to be concerned about these figures, If - 7 |

the. readership habits establmhed in a youth persist, what. -
. happens to newspaper readershap over time?

This Feport is aimed at trymglto analyze the media behav;or L
of the young, The study repoyt,ed is part of a much larger. . -

effort begun in the Summer of 1978 in Virginia Beach,

. Va, The sample consisted of & random selection of some 634,
* apartment units and 200 single family dwellings. This reportis. *
~ concerned with the media behavior of only those respondents

who were between the ages of 18 and 29. There were a%&"i“f?

pespondents between the ag;’zs of 18 and 29; 228 respondents
be:;iw‘g;;n the ages of 18and 24, and 219 between the ages of 25
and 2 «

Readetship

The most striking mformatxon was obtained in response to .
the question, “Are there any daily newspapers, either local or
out of town, that you rend?” A surprising 91%-of the total
group answered “yes" to the question. There was little
preference among them for either the morning or evening
newspapers published locally. About equal percentages of
them read one or the other. When asked how-often the papers
were read, the results were much more in line with other
- studigs. | Only 629% of the total group read the morning papen
“daily.” “The afternoon ,paper fared somewhat better. with
" 80% reporting that ;hey read it daily.

For -both the morning”and the afternoon papers the
differences between. respondc‘nts who were 18-24 and those
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who wete 25-29 wers striking. For example, only 55% ofthose -
"between the ages of.18 and 24 read the morning paper dally, '
- but 69% of those between 25 and 29 read the same paper
. daily. Similarly 74% of the 18-24 group reported reading the -
_ affernoon paper daily compared to 86%. of the “older” grou.
“" ;! m}&"’ : s ~‘. [ B M : *
... ." readership. These findings were consistent with other studies
b e o e o i \o i al .,.....v.;.,;%:_‘_;..‘;ﬂ;i'\ . U — e s e s
. Roaderahlp O Tho Mersigg Asd
) . Mﬁmmnymcm
Y ", AgeGronps . .
- L 1M 23529 1828
. : [N==225) ‘» » [N=219] . [N=4T7]
- How Often Reads L ' S
SR . Morning Reper? S ’ . o
P Daily ST A% . e9.2% $2.1% e
S Several times 2 week 18.3 UMY 114 : '
‘ Weekly . 288 12.4 119
}a@ﬁﬂﬂﬂl - o . 855. = Iu7 T ) 2.16 ‘
© How Often Reads » . ’ e
.Afternoon Paper? ~ i o -
" Daily ' 73.8% ° 85.7% 19.7%
 Several imeaaweck © 18,0 ] 84 . - 133 |
Weekly 6.6 34 . 5.0
Less often 18 . 25 2g
- \L ‘ - ’ " o, ' ‘ | : ¥ T
N h 1l . " Y oa ‘

LA ’ °

A~ reporting that readership (to a point} i.s.‘positiwly eorrelated
"~ with age. These results are reported in Table 1. ~ :

: The amount of time spent reading newspapers had a slight _
Al inverse but the difference for the morning paper was too small
. tobemesningiul. Approximately half of each age group spent

15 to 30 minutes with the morning paper, while slightly more

 ithan ofte-third of them read-it for 30 minutes to an hour. .
B AR .
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The figures for the amount éf‘t,ime‘apenﬁ with the aﬂernmn L

. paper show that the younger group spent more fime with it
~than did the 25 to 29 year-olds. Some 51.7% of the 18-25
year-old group spend 80 minutex or more with the afterncon

-

o

- “pagier, compared to only 39.3% of the older group.
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Newspagers, By Ago Growp
Age Groups
v , 1824 - 2529
Time Spcﬁt Reading STt .
_ Morning Newspaper ,
15 minutes 1

80 minutes
. YThourormore

s :
4

51.8%
363 .
119

Time Spent Reading C TR
‘Afternoonr Newspaper - :
15 minutea
30 minutes
1 hourormore -

The amount of time spent reading the newspaper should be
correlated with the amount of the newspaper read. Indeed the
results show that it is. Among the younger group, the data in
Table 2 show'that the majority of them spent between 15 and

g gﬂ ‘;r!xi‘ utes reading the morning paper. The data pressnted in
. Table
read “some” or to have “glanced” at the morning paper. On

the othér hand, with respeci ‘o the afiernoon paper, the
majority of the 18-24 year-old gcoup indicated that they spent
inore than 30 minutes with the paper, and nearly 50%-of them -

- said they read most of the paper. L. o
The 25:29 age group spent more~time with the mording

- paper than with the afternoon paper. Accordingly, these

readers were somewhat less likely to have only glanced at the .

morning paper. R TN ' T

.
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show that two-thirds of them claimed only to have = .
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A AnmfdMNowW . -
g - Mﬁymﬂmp . , . .
_..Amount gt ? &nmmg e e e m : ..“.”' N “M,__

iPsper-Road- —— et e e v et Bt T Al S R e

Most 33,9% 4.9% _ 4L0%
Some . 52 44.5 44.9
Glanee - - 208 786 "1
Amount of Afternogn . L o .
Paper Read - T ' LT ‘ ch
. L Mont g ' 41.5 45.8 - 48,7 ‘
,, - Bome : grTo 432 404 .
slance * 4B 11.0. - . 129
S | comp;ﬂmn With Television

. The st.udy also compared the respondents w:th wspee& to-
. television news viewing frequency. '
JLO About 18% of the total samp!e reported watching television -
. v news daily. The “older” group was more, likely to watch
{:ﬁemmn news than was the “younger” group. Only 15% of
‘those 1824 reported watching television news daiﬁy. ‘while,
21y of those between 25 and 29 did so, * "
When asked if they ever looked in-the newspaper to find' m.lt
more abiout something {not necessarily news) they had seen on
television,every person in the sample answered “yes."In
fnct, 79% of the entire sample reported looking something up
in the paper it Zeast once a week These data are shown in
Table 4. b «
' Newspaper edﬁtors and pubhshers can take heart thh ]
another finding of ‘the study. When asked which one of the
*. media gives the most, complete news coverage, newspapers.
carite out on Lop of television. Among the 18-24 year-olds, 51% '
gave the nod the newspapers, and 40% to television. Among
the 25-29 year-olds, 48% voted for newspaperfi. compmred to -~
« 38% for television.. N
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Telavisio‘fn, howeover, gob thewvnte {or giving [the cléé‘rest
understanding—6f the candidates snd issues |in national ‘
elections. When asked this question, 48% of the younger’ N

group gave the vote to television and 30% to newspapers, of .
the older groups:42% voted for television apd 26% for .o
. pewspapers. S / .
v . : ‘;‘,"_:;,_ Ce e "‘ T&nméa»' S m.» “\ C e e e
it i e .‘-»w—vaqum#ﬂiL&HnghNa - .
. - Someihing Seen on Telovigdon
S . AgoGroups ’
' 1824 2528 1849
*,  Everlookinpaper . , T
v for more information? ‘ " .
o o Yes oo 100.0% - 100.0% 100.0% -
< No 0 8 , 0
* How often looks in paper & . ‘ .
for more information?. oo o .
S Almost daily 518 0.7 o
By - Onevortwice aweek 42.6 . 418 45.9
‘ ".( ‘ ness Oﬁﬁﬁ . . ’ 19&& » < %oa . 2Q.9

° ‘When asked the same question but with respect to state and
:° . local elections, young readers gave newspapers their vote of -
" copfidence by a fairly large margin. Among the 18-24 “
i+ yearolds, 53% gave the nod to newspapers for«staté
’ . elections; and 54%. voted for newspapers over television in -

. loecal elections.” Among the 25-29 year-olds, 64% preferred S
 newspapers to television for state elections and 72% liked . .
newspapers more than television for local elections. -

There is; however,.a sobering note for newspaper people, - ~
" ‘When asked which medium was the most accurate {"In other
words, if they gave.you different versions of the same story
which’ would you believe?") ‘the respondents switched their
positions. Among the 18-24 year-olds, 59% said “television,” ~
“Among the 25.20 yeoriplds, 51% were.more confident of -
- + television than they were of newspapers, Magazines hardly
‘  registered " with these ‘age groups. Only 9% of the 18-24 °
Xias year-olds_thought they would believe magazines over both
television-and newspapers, and just 18% of the older group
preferred magazines to television and hewspapers. /7

L]

S - . .
S . Y e

7
e,




’ newspapers, the younger group, as might be expected, more
.7 %o than the older group. But not by much. Some 48% of the
. 18-24 year-old group and 46% of the 25 29 year-old gmup .
s favored ‘t@ﬁew‘;lgus a8 ihp primary soproe of f :
N Newspaj i‘ most miﬂrmatmn for 35% of
T T e IR 2 Wb Ay oo FERGING D
. reported inﬂfmblm L
- . TABLES .
‘,' I : Clearness, Aocaeiey Aod Use OF .
o . I‘ﬁﬂam@ Media, By A;eﬁmqu : KJ
- A - AgeGiroups >
- Whach gweax you the 15583% &2 , 1829 '_“,
i clearest understanding of o ‘ s
the candidates and issuey T .y, 1
o . ’ ‘
X National Elections * o '
C Telovision - 48.1% 43.4%8
e Y Newspapers © © 206 259
“Radio ; )
. Muogarines - 18. (283
> Other'People 32 19 .
"State Blections : Y -
. Television 38 29.2 34.5
Newspagers 534 . 8386 58.6
: Rmim 1.0 - 14 1.2
- - Bagazines 1.5 24 19
< Dther P’@np!e 4.4 33 39
'R i ) .
© i7" LowlBlections . . S
ST Television 2.7 . 228 £1.4
‘ <, Mewspapers 53.7 (A% 62.6
’ oo Radip : 4.4 3.4 3.9
o Magazines, 0.6 0 - 0.2
Other People 8.8 - 29 = 5.8

| EE ‘Whené@ked ﬁz}hera they got most of their information {(not
' just mews), both age gropps favered television over




~ Whith Is mest acsurate; ’ .
Which do you most Lo :
believez Y i
Teloiisian 5.6 ~O5E o, .
Nowspapers 28.8 a2 Py
-Radio 3.8 1.0
IO .7 2z~ SO : 3 - SRR X : S8
" Giher Pecpls ) 28
L e hbre-daou-geb-mmnst-of-
yesur infermation? ; N
T Television 418 483 47,8
- Mewspapers 35.2 . 4.0 39.8
Eadis 110 28 1.8
Magonines 4.8 . B& 5.2
DOther Pesple 1.8 - 4 1.3

» Controlling For Time Spent Watching TV
. When the amoust of time spent watching television is tdken
into account, the 18-24 year-olds who spend less than one hour
a day watching television were evenly split between their .
peresptions of the accuracy of the two mediz. Some 37%% of
them rated television as the most accurate medium, but the.
same percentage rated newspapers as the most accurate. , -
Among those who spent five hours a day or more watching
television, however, some 70% rated télevicion as the most
« ageurgte,* gompared to 27% who rated newspapers most .
aceurate. :
Arniong vhe 25:28 vear-olds, fime spent watehing television
mde a difference, but television was consistently rated the
most acouripte of the media, For exampl, smong the 2529 .
year-olds I)ﬁh@ spent less than one hour a day watching
- . television,/41% rated television-as the mest accurate medium,
-compared with 29% mho ranked newspapers most aceurate.
_ Among those who spent five or more hours a day watching
.television, 65% rated television most aceurate. Only 25% rate
newspapérs most aceurate. '
With respect to completeness of coverage, the results are
. somewhat mixed. The younger group consistently gave
newspapers the edge regardiess of amoust of time spent |
watching television. For‘example, 58% of those who spent -
less than one hour a dasy watching television rankeq

*
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, newépsp{zm 23 giving mork complete coverage thap any other, ' v
tedivm, Among these who watehéd telegision five or more-
izmgdrg; a day, 62% ranked newspapers ghiead of the other -
media. P R T,
Among the older graup on the other hand, the respondents . .
. __who wotehed little television ranked newspapers as the most

v

eomplete medium, but these who spent a lot of time watehing -
telovision ranked telavision as the most complete fn coverage.

+ Bome 679 of these belween 25 and 29 whe walehcd thlevision
. Give vr more hours 2 day ranked television ahead of all other

a1 conipletoness of coveiags, but s0% ol ooy Wi~ v
watched less than an hour of, television ranked mewspapers”™~ .

e ahead 6f all other media in completeness of coverage, These - - »

. data are reported in,Table 6. ., Py .

. - o T v

- : - Controlling For ECumstizn .

.. Controliing for cducation did not chusge the disprepancy
" betteen the two age groups porceptivn of the two media.

. Among the 1824 year-olds, education was felated:- to the
perception of the accuracy of the medis, Among these with no
more than eight yeargof education, 1060% ranked television as -
the, most accurate medium. Among those with 17 or more. g
years of edueatipn, 40% ranked newspapersas mest accyrate
whils saly 40% ranked televisipnas the mest aceurate. Bn the'
other hand, oméng these respofidents between the ages of25
and 23, newspapers were ranked the mbst accurate medium
regardiess of yeors.of education. , :

. Alfogether, the results<f this study should be encouraging : ;
to newspaper editors and publishers, Newspapers seem to ke .
- . well and thriving-among young people in at least ene part of -

: .the country. Although second to television in come respeds,
newspapers are heavily relied upon in other respects -and. in
wtany eases, are much more relied upon then television,

'\ There s no question, however, that much less time is spent

. with newspapers than with television. Even 99, the evidence

suggests that newspagers are still the primary news source,
with mest of the» television viewing - time given to
entertainment or ether kinds of information.

While geperalization from one eity: to cities in other parts of
the country is always questionable, there is nothing to suggest
that the vespondents in this study wer€ in any way unique
beeause of their geographical-location. On the other hend,
there is some reason to suspect that the two newspapers are
not typical. For one thing, the’eireulation relative to the
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. ‘ o o & , :
" . numiber of héﬁ&hn}ds was very high. In the area sampled, - {
~some 87% of the households subscribed to one or both o

J

- newspapérs, Either the newspapers were admirably filling

. the"™ informational needs of -the ares or the circulation -
sdepari:ment Was &xeeptmnal{y suecessiul, Prob&biy both - .
H sxtuatmxts emsteé

™
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YoungVoters And
‘i’ﬁeMmMmﬁa L

. o ByL.E Meing, Sckool of Journalism, Undversity of North

Carditas, and Maxwell E, McCom Bsyamtnflmmﬁm
symm Uﬂh‘afﬁiy E‘

The 1972 e?ectmn prov;d&d & umque appmtu:@&y to swdy _

the use of the mass madia by'youthful voters.It was the first
- mnationel election since passage of the 26th Amen?:ment to the
U.S. Constitution granting 11 miliion 18-20 yeauﬁds the rxght
to vote.

According to a Census*Bureau survey, only’s about 43% of
this group reported that they had voted on election day,
November 7, 1972, compared to T71% of ﬁhe eligible voters in
the 45-64 age group:  *

" College students, however, despite obstaclesto regzstratmﬁ"
" and voting, wefe much more likely to have voted than young,
workers. At the University of Ncrth Carolina at Chapel Hill,
292 undergraduate students, in a random- ‘sampling, were

interviewed about their use of the mass media and interest in -

the campaign and politics in general, In a follow-up survey
- {200 interviews), n repfesenfative sample of those criginali

inferviewed were asked if they had actually voted and for
whom. Nearly 80% said they had voted. The vote split was A

close 54% for McGovern and 46% for Nixon. (The spiit' &
“elose™ beeause in- this cdse sampling em)re,@f +6 9% could .

account forythe difference). - - ,
_The Chapel Hill study had three main purpasesr .
"1+ To. determine which media weze relied ?upoﬁ the
h) mmt fomgam;ymgn information; - .
21.To emlna&e ‘the gelaﬂ@nshap %;)emeen p@hﬁeﬂ
mtergat and use of the mass media; ' -

- 31 Te examine the mﬂuenfe of “agenda- sefting” - -

ie., the relationship between" the mipbrtsnee of ‘the ..
issues to the voters and the emphusis given the
vm‘i@ug fssues in the news ms;iza. ‘ it

While the findingaon these paints ave, s&rmﬂy speakmg.

limited to UNC un ergraduates, studies conducted by the °

~ authors'in both North Carolina and Culifornia suggest that the
_major patterns are true for most college undergradustes. the
Iargest source of young wotes, -

L?._‘
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. -’j“;“' L - - Modin Preference . _
Ch A namber of studies {including one by Clarke and Ruggels

. summarized in Volume 4 of News Research for Beiter

+  Newspapers, pp. 47460) have determined that the well- -
educated prefer print medis to the electronic for public affairs. b
. “This also seeins to be the case for college students. In 1967, —
MeCombs found “no evidence of a television psychological set” T s

in-a study of UCLA students. lnterviews during off-year '
elections T Chapel Hill have consisténtly found that students

prefer the| print media for general news and politieal news. .

. Table 1|shows thdt the 1972 election was no exceplion: -
. © .. Students’ Media Preforenied For Nows In General "&‘ff ’ -
T | AndForFollowing The Campaign In Particular AR

. FUNCHON LT e
Tokebpupwith - . = L .
what/s goingonin  ~ Daily : . News QOther/
* the world today, newspaper Television -mogazine Undecided

N1 3% 209% 0%  08%

Tofollowthenews - . R - . ‘.

of théwelection -~ ° News - Daily « . Other/ - L

‘eampaign (N=276)" magazine newspaper Telovislon Undecided ~ °
o LWB00% . 33.3%  15.6% 0.7% .

t | _ The print media were strongly preferred by the Chapel Hill-
students. More than 42% named the daily newspaper as the -

. best medium for-keeping up with the news in general, -

.. . - compared to 27%  choosing televiSion. While: the .news

' makuzine was by far the most preferred fon following
. campaign events, more than twice as many students preferred i
L , > the daily paper as ‘preferred television for’ this purpose. - = -
- {Campus media were excluded from the study.) R
5 The question used in the face-to-face interviews was: “Of .~ » +=
the-four mass media -- radio, television, newspaper and news =~ %

« ;nﬁgiﬁ:&?m -- which do you personally find ‘the most useful °

or . v, " R T :
.+ The question was worded in this manuer to avoid the ‘ l
1
l
l

B 2

non-comparability of items attempting io compare the amount -
- of time spent in using the varibus media. This seenis to be the
" "Kind of guestion about media behavior that people ean answer.
it. asks them for a subjective preference; rather than an

unreslistically objéctive self-measurement. : ¢
L SRR "SRR |




We did of course, ask how ireqnenﬂy they mml& use. of ihe
- media in general. The shswers to this question showed & °
. pattern of considerably less exposure than that of the general -
© .. sdult-populstion. For example, 52% of ﬁw students said.they
‘g Tead & commercial daily newspaper “every day or nearly,
: . every day, and 36% said they watched television as often.  °

ST . - Television watching, as ‘contrasted with newspaper and
S pews magazine réadership, is motivated almost exclusively by
. desive to be diverted and/er Entertained. One student - = |
.snswered our question about why she watched televisionwith. -7, *
. this remark: “Why do I wateh? ’Eﬁt’blow my mind when classes .
and study#ig are behind me.” 'Twice as many students said
. . they read the newspaper mainly. for the news as said f.hey
v - watched television for that purpose. .
‘ . Them were some differences in exposure freqnexic;es
according to year in school. In general, as a student acquires e
,mare education he apparently™finds more utility in, or need ~ . -
- for, baf:h - pewspaper readmg an& televxsmn watehmg, as
' s}mwn in Table 2. - ‘
- For both television and newxpaper frequency. the greatest
jump geeurs at zha senior yeap, In the ease of telemmn, oneg:

Yeu Ia

_ A Ft&qgamyﬂiﬂemmnﬁfmnm Ve

¥

Nempaper Tﬂkvishn . o S
N . L . % o - B
Freshman 4;3 8%  56.2% - 253%  TAT% - (10) © :
' Sophomorz  $0.0 - : 500 - 08 692 (18)
o Junlor . - BOT 493 . 856 - 644 > - {18y
" Benior © - 631 Yoomee . eI 43 165).

!!Izgh ﬁxp@sme was»dcf‘meclns d.uly or nearly duﬁy ﬁuading !watehing)
~and low was défined as “cccasionally/never.”)

reason fqr this-is. that a greater number of semors hve oﬂ?
_-eampus and have their own teleVision sets. But for Imquency ,
_of newspaper reading there was no appreciable difference in
- the behavior of the on- and off-campus respondents. It could
be that seniors simply have more time to read-the papet, that ~
- the habit becomes more ingrained with age, or that changes in
= life-style make the newspaper more useful. * .

Males were far ‘more likely. than females to read a
newspap&r fmquent!y (64% campafed to 36%), and maies
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- -media users, But, interestin

watch televxsxon freqnenﬂy
ols of education were hemer
it females gained on maled in -

(41% vs. 319). Males at ali

. moving from fréshman tbroi; zil senior years. Males appar-
“ently come to college nlready. ‘ﬁaf I heavy users of televmun

- and newspapers, but by the sgz\p;‘f, ir year the gap has narrowad R
Farexample nearly 50% of thi male freshmen were Imquent o o

“*newspaper readers, Only 35% i the female freshmen were.

.- But for seniors the differbnce was less than eight parcent&ge

B information did not vary q{:cordmg io year in school br by sex.

- points (60.2 vs. 52. 5}..’1‘1%3 same pattern held for television. -
Preference - for’ ‘prin{| media for news and electmn

Apparently, the print riedia: are vniformly. seen” by’ a!l

-+ undergraduate young volqrs as.more uséful for news and
3 yohmal cqntenf;, - £ ER

2
ot

E

N PR Paﬁﬁsdlnﬁreﬁmﬁﬁicd!ﬂﬂxpomm ,
In'‘dsurvey of UCLA student in 1967, MeContbs found that = -
_-exposure to the newspaper,’ au seription to news magazines, °
~ and watcling television news and public affairs programs -
; . were. sﬁrongly related to pol:t;icnl interest. A similar pattem .
, - emerged in the Chapel Hill sthdy, asshownin Table3.
- “The question used-to asséss political interest in both the @ -
UCLA and Chapel Hill atudxes was: “How interested wmﬂd SR
ynu say yon are m politxcs? Ver,g mueh Somewhzx&. Netatﬁll e
mmmmmg@a Medhﬁsc
Newmpor Exposure. High Political Enparest Low Mheal Imarest N=
High =~ . 59.8% (ﬁai 40.7% (61 150
Mediom ' $88 2&& 61.2 (41 . 67
CoTew o B2 @ 688 GD T
_‘ wmnmmagm@ . \\ B
High- ' B3.6% &N 46.4% (40) - 108
N Meamm S oBLg @88 484 (@38 T4
S Legeo T 489 " T 4B - (63}, 112
NameﬁmEW e
High - ¥ LU (92) L 4B2%h  (T6) 168
Mtxiium o A @8) - 556 (3B 0 63
oLew 4@3& @4 ' 593 oi35) o 88 TV
" Those answering * very “much” § in the ‘Chapel Hill study were .
. vconsid‘md high -in poiitical interest, Those “answering
: somewhat” or “not at all” were judged low e
Q e B I ' o
CERICT 1 (A




" - Inafollow-up anslysis of the UCLA data, we examined the ~  °
. functionsl relationships among education, media use, politieal- .
- interest and a preference for “explanstory” media contenf . v
g (Mass Comm Review, Vol. 1, No: 1). These results give insight -~ -
: "‘._,l;i_l!i@“ the information-seeking “styles” of the politieally . 7
- “interested reader. The extra amount of media use associated -~
S with Kigh politieal interest consisted, to a large degree, of
= national and-international news, analysis of social trends,
- editorials: and opened: pageggontent -- what we termed a - i
* ' conceptusl orientation to media content. Thosé lower in—~ - -
- political interest objected: to interpretive content more. = = -
- . frequently, In general these students were more interestedin -
2 “bulletin board" approach to the news,.and they were far -
-+ less interested in editorisls and news analysis.
. ‘Politieally interested students made both quantitatively and .
.. . qualitatively different use of thé newspaper. These students -
© ¢ expressedaninterest in an interpretive style of media content
‘and presentation. They expressed less interest in-dead-pan ~ =
factual reporting of public agency news -- unlegs such news .
- was tied to x fopieal dssue. Our measure of political interest | =~
.+ seems to tap an information-seeking predisposition -- a-desire -
“for media content:that helps the individual understand rather -~
. W& than merely binformed about the issueg.of theday. . ¢ . 7
~ .- The Chapel Hill study, using niore’ detailed measures of
-, political inTerést and content, préferences, found exactly the
.~ same sort of orientation amorig those highly interested in.
~ politics, In general, the higher the interest in the tampaign in -
. general and the greater the importance of polities to the young
' person,then the greater the expressed interest in newspaper
-~ _.depth reports, editorials, and television news and docu- |
* mentaries (but not politicat advertising). - - vy o, -
-« In'Table 4, we show the corrélations between interest in .
3 politics and use of the newspaper and television'for news and.. .. -
.. publi¢ affair. These relationships remaired essentially intact- .. =~ -
" :when controls were introduced for year in school and major. - -
7 We may interpret these findings a¥ showing that a high
o degrev of political interest is more likely to lead to heavy use
o7 of the newspaper for publie affzirs news than to,television for
ol thispuepese, oL el Do
o . In~addition, the. newspaper usa/political participation .
© . relationship; was much * stronger - than “the television
use/political participation relationship, ."Political participa~
tion" wus measured by d comipogite seale made up of vine
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political speech or rally to active campaigning., -

* ForNews About The Campalg And Other Public Affalrs
o ‘Usesltheneowspaper . Use of television
. . lorpublieafisirs . ferpublicaffatrs
. Politicallnterest 48 . a0
" (The figures are Pearson correlations, which. mga from -1 {perfoct
negative correlation) to™+ 1 {perfect positive correlstion). ©
television viewing among the students across comumion areas of
i content. This means that students do not necessarily have
o parallel content preferences across the major media, Students

cessarily highron television public affairs use and vice versa,
e should emphasize that this generalization applies only to

. for example, the facts may be different.
AR '~'Agezzdg;$e&t§ng =

A Yuun’g voters expressed a high' degrete of interest in the .
~ . - issues of the, 1972 campaign -- and their ranking of the

Cw

- important issues closely pavalleled the émphasis given these

. issues/in the major mass media to which they were exposed, -

The idea that one’s political redlity is in large, measure a
‘product of the “pictures in our heads” has been a popular

separate indieators of participation, ranging from attending &

. Inia factor analysis of our measures of media preforences,
~ “we found separate factors for newspaper reading and

- very high on newspaper public affairs use were not

- young college students. For masried couples, Young workers,
unmarried professional. men and women, a‘.ﬁd retired people,

- potion at least since Walter Lippmann coined the phrase in

= Puoblic Opinion in the ‘20s, But recently the suthors and their
.+ ¢ colleagues at North Carolina and ‘Syracuse have systemaftic-

- . _ally‘set _about to'see how close the composite “picture”

w1 " provided by daily newspapers and thegtelevision networks
..+« ¢ matchesthe pictures in the heads of various groups of voters.
= . We asked our young veters what they thought were the

- . “two or three most important issues i the 1972 campaign."™

Independently, we content-analyzed the (Raleigh) News.and

- Observer, The Charlotte Observer, a composite New York

o 7/, Times/Washington Post and the network evening news

y o . T S E
v ' . CE <,

o . o C . . . .
. i B ' Doaee LT . o . .
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shows. ‘We obtained two‘:;ather striking results: (1) ©




"; - newspapers and nétworks were very similar in their political
' issueemphases, and (2) student “agenda” closely matched the-

. composite newspaper- “agenda.” As Table 5 shows, the =
o students’ perceptipn of the important issues was-especially
.similar to the play in the Mews and Observer, the newspaper - .

- ™ swhich is most widely read of the UN(/campus. e o
"4 InTable 5, we can see differénces in the apparént effects of
TV emphasis and newspaper emphasis.’ The - correlations

F‘ A v St ’ A TABLE% ’ ’ » i
S 1 Corsdiations Between Importance Offassey  »
e 'To¥oung Vobers And Mass Media Issno Emphasis -~

L d
®

o News& Charltts . ° .
NEWSPAPERS ~ Observer Observir “PestThnes” AlPross® ,
, Most ImportantIssue 79 62, 50 o ’
- FirstTwolssues 1 S | 89 T4
. First Three Issues s~ 48 J8 -
NETWORKS ABC  CBS NBEC - AllNetworks®
¥ ~ Most Important Issue - .36 B S | ¥ 61 o
g FmeTWQISSUQQ ,.‘:} *18 ¢51 ) 7-55 . .50 ¥
.« ji ¥irst Three Issues™ 1 52 0 B2 43 :
¥ *Weighted Average (percentages summed across wedia € arrive at ’
T oramkordery - . Tao. -
{The figuresin the lable ate rankforder correlations which are based on
o formula thal.takes into accodnt differences i the rankings by the -
stndents on each issue and the mediaranking based on the column inches '
or minutes devoted to each issue.) ‘ R o

-

. : R ’ ) e
befween student rating of the issues and television emphasis
‘are greater for: the first {single most important) issue -
nientioned. As second and third issues sre added in, the -
correlationswith the TV agenda generally drop. The opposite g e e
i3 true of the newspaper agenda-setting effect, The-highest™ - -
correlations occur when all three mentions are accumulated. -

This finding sugzests that television news, which often
coneentrates on the'single most dramatic dgvelopment of the -
- day, has its impact in determining the single most important

__ - ‘jssue among the young voters, and that newspaper news holds -
.'other’ issues dn the agenda for longer periods of time. - oL
" For examplg, Jruman rights (women’s rights, civil rights,....... = .
© ete.) received the fourthi greatest number of mentions as.an. -
~, + ~ important issue although it was rarely mentioned as the most
' 'imgariangz issue. There was relatively little political news -
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ﬁ . what tl- important issues are, they db ‘suggest that news

-
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dea!ing with hnmm ﬁgkta on iele.vwion during the time' of the

analysis, but in the preas human righta was third in avemll

. column inches,

- We might think of t.he differences in terms of & sahency

“effect for television and a “Istency” eifect for newspapers
Thiz differénce is due largely, we suspeet to the more

- comprehensivecnature of néwspapér pelitical coverage,. s
~ Finslly, we sought to determine the effect of exposure

frequency on agenda setting, Presumably those students with

. Tnore frequeni axposum to mwspapers and t&iavfmn WOuld -

. TABLES
MWM#MMMB}WO&M@WW
: NEWQPAP‘ER . News - Charisfte '
EXPOSURE Qbm'vw MWW Aﬂw
» Lew .. - .71 U RS TR
Mﬁ(ﬂﬁm had d@ - z% ‘a - .69
High . 98 .sb’ L 80
TELEVISION . ABG \ﬁas NBG Tuh!bleewnk
L lew T ) .85 A’I 41 .39 '
Mﬁtﬁ\lm , a * ém ) .52 : 62 342 .
}“lg}i . L. m e uéﬁ ':‘J ;.62 R % )
‘mﬂect the media emphases to a greater degt?z than

infrequent users. Student sssue’rankings do correlsts more
strongly with newspaper agendas as exposure levels increass; |
but there is no clear pattern with respect lo televismn, aa..
shown in Table 6. e
While the eotre]atinns in Tables 5 and 6 do not prove thut
.1tews media emphases determine young voters’ judgments of

coverage, especially in the newspapers, has the potentia] for '
; major polticial mﬂtxenw. , | ,
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